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PUBLIC RELATIONS 

TYPES 

Social Media Print Media Electronic/Visual/TV/Radio Membership 
Involvement  

In Person 
Presentation/Partnerships 

Email  

Facebook and Others  Weekly Pub  TV Paid Media 
Coordinator/Rep for 
WCC  

Speak to conservation group 
meetings local and state 

Email signup at Spring 
Hearings  

Online Forums WCC Relationship with 
WI Newspaper 
Association  

Radio  YCC Opps – 4H groups 
and 6th graders  

Private/public partnerships How many distinct lists 
do we currently have?  
*Clubs 
*Opt Outs 

Notification to Add to 
FB at Hearing  

WON  
Call and see if we can 
have a spot to have 
WCC news and reports 

Free TV “Happening  Energy Fair  Reaching out to county lis of 
sportsman’s groups to help 
spread our info 

School/Store Electronic 
sends fro meeting 
announcements (high 
school/college/tech 
school) 

 Press Releases  County Fairs   
 Send Press Releases to 

Partner Orgs for their 
newsletters and 
website 

 Fair Booths and 
Convention Booths 

  

 Weekly Paper Spot for 
WCC News and Reports  

 WI State Fair   

 Press Release – catalog 
of publications and cost 
for BCC emails to 
reduce handling  

 Increase WCC presence 
at or in environmental 
civil affairs and notify the 
other local delegates of 
such meetings.  

  

 DNR Magazine Articles   Better delegate to 
delegate interaction of 
meetings/events on 
conservation issues 

  

 Posters      
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AUDIENCE 

 
 

 

 

               

Internal to WCC  Both External to WCC  
Delegate Training and COP  35-60 yr old  All Groups semimonthly & to the papers with 

info from DNR 
  Youth groups 

• Youth/Highschool Trap  
• High School Fishing  
• 4H  
• 6th Graders 

 
  Economic Development Opps  

• Vacation Statue  
• Parks  
• Forest  
• Non Consumptive  

  General Public 
• Conservationists  
• Hunters  
• Anglers 
• Outdoor Recreation  
• General public that doesn’t know about 

DNR/Conservation  
• People who can drive places we drive  

  Who – anybody that lives or likes the state of 
WI for what it represents (a booth at the 
outdoor expo) 
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WHEN 

Weekly  Monthly  Quarterly  Ongoing  
Social Media 2x/week  Paper Public Awareness with quarterly 

targets  
Electronic Media as needed 

• Meeting notices  
• Public Events  

 Critical Updates with logical email 
titles  

Committee Meetings  As much as possible with the 
resources we have  

 Email Distribution Lists  Spring Hearings   
 Audience – Example – Whole State Convention   
 

 HOW 

Internal To WCC External To WCC 
Onboard/Welcome package for new delegates  General Disclaimers for FB, News, Articles, email  
Mentor for new delegates  
Media Director – Paid Position or Intern – Develop a clear message form 
WCC in all Media Statewide  

Whatever works the best  

Change Outreach title to WCC Director(s) of Outreach and media 
Presentation  

County WCC FB Pages?  - Too ambiguous? Same Message?  

 

 


